


This never before made, blend of French base
spirit, botanicals from around the world,

and Icelandic water, together creates the
foundation of this ultra premium gin.

BASE SPIRITS : The base spirit is made from

= P == the highest quality wheat from the champagne
s3] N | region of France. Where it is column distilled
e — . ,.,—-——-\ o o .

|1 minimum seven times.
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GIN DISTILLATE: We then hand select six
botanicals from around the world that are
distilled in the UK to create a very clean tasting
distillate for our London dry Gin.
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THE WATER: Blended with pure Icelandic water
which is very low in minerals and high in PH
allows the character of our distillates to flourish.
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THE FINISH: Our base spirit is carbon filtered
and then blended with Gin distillate which is
rectified together in our Icelandic facility and
then finished off by blending it with Icelandic
water before we bottle it to create this clean
crisp tasting London dry gin.
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ASKUR's name comes from Nordic
mythology and is the name of the
TREE OF LIFE.

Itis believed that ASKUR was located
in the center of the Nordic universe
joining together the nine worlds of
Nordic cosmology.

This name reflects our approach of
sourcing the best ingredients around
the world which in the case are all
from the old Northern Europe.

ASKUR gin is in the center of the
world of where our hand selected
ingredients come from.

ASKUR : pronounced [/'askyr/]
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ASKUR

POSITIONING

The design of ASKUR targets the millennial
consumer with the look and feel of the craft
product. With a uniqueness and authenticity which
is what the millennial consumer is looking for.

With the out of the ordinary
illustration on the front of
the bottle and it's old Nordic
name, this product creates
curiosity with the consumer.
The core of the product

is made in Iceland which
will be emphasized in our

marketing and positioning,
“THIS PRODUCT
CREATES CURIOSITY
WITH THE
CONSUMER.”

we believe the

major increase in popularity
of Iceland as a destination
will definitely help getting
the word out.

Lastly not a core focus
of the brand we believe
that ASKUR resonates
closely with the viewers
of the hugely successful TV
franchises Game of Thrones
and Vikings.
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TARGET
AUDIENCE

& |

HE WANTS A
BAR THAT FEELS
LIKE HOME.
WHERE HE CAN
REDISCOVER GIN
AGAIN.

- |AFTER MIDNIGHT THE
- | MASK COMES ON AND
THE DRINKS FLOW. HE

| DRINKS IT BECAUSE IT
FEELS EXCLUSIVE. SHE
DRINKS IT BECAUSE SHE
LOVES THE ADVENTURE.

MID AMO NOAGMOT

4MASY |

SHE WORKS HARD

Ay L

N \GE AND PLAYS HARD.
(DRA| AFTER BEING THE
o { qn BOSS ALL DAY SHE
X WANTS TO LET HER
45 HAIR DOWN.
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Like our sister brand HELIX 7, ASKUR
will have reusable secondary packaging.
On our 1000ml, cases interleaves and
boxes are reusable as coasters
On our 750ml cases interleaves are
usable as a display cards, board games
as well as coasters, and boxes also have
suggestions on how to reuse the bottles.
R EGYCLE We have filed a patent protection on our
secondary packaging concept

PACKAGING

IdVIOAD3Y OS1V
SI ONIDOVIOVC 11V

MID AHG NOAMNGT

=

7=

=
-

—_—
— =03

= m

7.2 i

DISTILLED FROM WINTER,

1liter 750 ml 50ml
12 packs 12 packs 100 packs
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SET YOUSELF A PART
FROM THE CROWD
INSTEAD OF TYING TO
SHOUTOVERIT

ASK[IR
ARTI

Dont let a noisy and crowded bar get
between you and being served your drink.
Use one of the Signs of Askur for your
choice of an Askur Gin drink.
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MARKETING

>>NATIONAL ONLINE AND
SOCIAL MEDIA PUSH

>> IN VENUE SAMPLING &<

>> POINT OF SALE
MATERIALS

>> LOCAL EVENT
SPONSORSHIP

>> KEY TRADE SHOWS &<
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PRICE POSITIONING

Retail price postioning low to mid priced for premium imports
(750 ml bottles)

PREMIUM
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AVIATION

* AMERICAN GIN.:

= = I:- YEE BATCH DISTILLED
Seagram's 0RA PP | |
EXTRA DRY ] s | L I 'ﬁffﬁ(‘/ I"i
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$18.99 $19.99 $22.99
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DISTRIBUTION
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Bertuccr's

RESTAURANT

NOBU

CLUBCORP
THE WoRLD LEADER IN PRIVATE CLUBS®

BRA7OI

ITALIAN KITCHEN

GRAMERCY
TAVERN

The &
Meling Pot

FONDUE RESTAURANT

ROUSES

MARKETS

TAMPA
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SIZZLING

leat
CONGEPTS

CUSTOMERS

& THE BILTMORE

[11KKI BEACH

A\RESORT & SPA

'l MOTELS & RESORTS OUR VALUES INCREASE YOURS

Total PWine

SPIRITS+BEER & MORE

@’ Matsuhisa

@ SPECTRA
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MEATS, GROCERY & CLASSIC COCKTAILS

NoMAD

LAS VEGAS
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THANK YOU

ASKLR
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A WANDERLUST SPIRITS COMPANY
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